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Art of War for Small BusinessSocial Enterprise

Entrepreneurial Small Business
Corporate Entrepreneurship is about entrepreneurial transformation in larger
organizations. Paul Burns shows how this can be achieved by building an
organizational architecture – leadership, culture, structure and strategies – that
encourages creativity, innovation and entrepreneurship. He synthesizes research
from a number of business disciplines and draws on numerous corporate
examples. New to this edition: - Sections on corporate governance, ethics,
sustainability and corporate social responsibility - Greater emphasis on improving
shareholder value through risk management and the generation of strategic
options, rather than just improving profitability - Expanded coverage of the
management of disruptive innovation and market paradigm change, as well as
incremental innovation - Coverage of the financial crisis and recession, and their
implications for entrepreneurship - Fully updated case studies and new learning
resources Corporate Entrepreneurship is an essential text for all students of
Entrepreneurship and Intrapreneurship, Strategy, Innovation and Leadership. Visit
www.palgrave.com/business/burns for extensive student and lecturer resources
including case studies and questions, an individual and a corporate
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entrepreneurship test, video commentaries and useful web links.

Burn the Business Plan
Businesses are built on numbers; in any organization the ability to use and
interpret quantitative methods is vital to maintaining a competitive edge.
Quantitative Methods for Business, Management and Finance is a comprehensive,
easy-to-follow guide to the subject, painlessly leading you from fundamental
principles to more advanced applications. It is an essential text for undergraduate
students of business, management and finance, as well as for those on MBA and
postgraduate courses. Each topic is explained in a clear, friendly style, and
accompanied by examples, exercises and activities, making the text ideal for selftuition. This highly successful learning-by-doing approach, coupled with the book's
clear structure, make the understanding of essential mathematical skills
achievable - and even enjoyable! Key benefits: • From basics to business
modelling: maths revision through to probability, statistics and more, all in one text
• Suitable for all maths backgrounds – an optional introductory part teaches
mathematical essentials from scratch • Refreshingly non-technical writing style –
user-friendly and engaging, avoiding excessive theory • Practical guidance on
using IBM SPSS and Microsoft Excel • Brand new 'Moving on' feature with
integrated web and book activities for Business Modelling chapters, relating theory
to the real world The companion website offers lecturers a testbank, PowerPoint
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slides, and assessment solutions. Students will find multiple choice practice
questions, data sets, and extra exercises. LOUISE SWIFT taught quantitative
methods to students of business, management and finance for over ten years at
the University of East Anglia, UK, where she now works as a statistician. SALLY PIFF
is Lecturer in Quantitative Methods at Norwich Business School, University of East
Anglia, UK.

Strategic Utilization of Information Systems in Small Business
This guide is the ultimate tool for African Americans who really want to take charge
of their lives. It gives step-by-step instructions on how to join the entrepreneur's
winner's circle and has hundreds of resources as well as real-life biographies of
some of America's leading African-American entrepreneurs.

The Hidden Enterprise Culture
"Entrepreneurship and Small Firms, Fifth Edition, provides comprehensive and
accessible coverage of entrepreneurial and small firm theory, concepts, evidence,
policy and practice. Integrating academic theory with the day-to-day realities that
entrepreneurs may encounter, it provides a comprehensive analysis of
entrepreneur-ship." --Book Jacket.
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Entrepreneurship and Small Business Management in the
Hospitality Industry
Entrepreneurship: From Opportunity to Action connects theory and practice in a
whole new way. Other Entrepreneurship texts are primarily research and theory
oriented, and simply tack on real-world examples, while this book offers a stronger
practical approach. It focuses on learning for, rather than about enterprise. Also
available is a companion website with extra features to accompany the text,
please take a look by clicking below - http://www.palgrave.com/business/rae/

Entrepreneurship and Small Business
Millennial entrepreneurs are a different breed from the innovators who preceded
them. Elliot Lum interviewed young CEOs in cities across the country to discover
what motivates this new generation of business leaders and how they deal with the
stress and personal sacrifices that accompany success. The insights he gleaned
offer valuable lessons for budding creators with a vision. The stories in
Entrepreneurial Confessions span a wide range of industries, ethnicities, and
genders, as the movers and shakers behind such successful start-ups as Athletic
Propulsion Labs, Casper, and Pure Cycles reveal what inspired them to pursue their
dreams and what keeps them committed to the journey. More than a "how-to"
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handbook, Entrepreneurial Confessions gives you the all-important "why," offering
inspiration and support through the firsthand experiences of today's most
accomplished young visionaries. Engrossing and eye-opening, this is a fascinating
guide for anyone looking to achieve greatness in the twenty-first century.

Corporate Entrepreneurship
Introduction to Business covers the scope and sequence of most introductory
business courses. The book provides detailed explanations in the context of core
themes such as customer satisfaction, ethics, entrepreneurship, global business,
and managing change. Introduction to Business includes hundreds of current
business examples from a range of industries and geographic locations, which
feature a variety of individuals. The outcome is a balanced approach to the theory
and application of business concepts, with attention to the knowledge and skills
necessary for student success in this course and beyond.

Entrepreneurship
Small Business Management is the core text in the Macmillan Small Business
Series. It is the successor to the popular Small Business: Planning, Finance and
Control. This new edition has been fully updated and expanded to form a
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comprehensive guide to the management of small and medium sized enterprises
(SMEs), from conception and efficient operation through to the management of
growth. New sections are included on marketing and involvement in Europe,
making this a central text for small business students in higher education and on a
range of professional courses. It is also suitable for any SME manager who is
looking to improve the performance of their business.

Small Business Management
This book offers students a comprehensive, accessible guide to launching and
managing a new venture. Beginning with the planning process and continuing to
marketing, financing, and growth, it gives students the insights and practical skills
they need to be successful entrepreneurs. This edition's structure aligns more
logically with the venture's lifecycle, so the reader is equipped to develop a strong
business model. The authors combine updated planning exercises, end-of-chapter
consultation questions, and a sample business plan with new material, including: a
new chapter on ideation, the Business Model Canvas, and lean start-up that covers
the latest methodology in idea generation and opportunity recognition to provide a
tool for developing a business concept; a new chapter on the various pathways for
creating a new venture, including setting up an online venture as well as managing
the day-to-day aspects of running a business; a revised chapter on start-up capital
and crowdfunding that helps students raise capital through social media; a revised
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chapter on managing growth through HR planning, helping students to navigate
growth on a global level successfully and ethically. Students in entrepreneurship
and new venture management classes will find New Venture Management a
valuable resource. A companion website features an instructor's manual, test bank,
PowerPoint slides, and further resources to aid instructors and students in applying
their knowledge.

Entrepreneurship
An updated third edition of the most comprehensive guide tosmall business
success Whether you're a novice entrepreneur or a seasoned pro, TheSmall
Business Bible offers you everything you need to know tobuild and grow your
dream business. It shows you what really works(and what doesn't!) and includes
scores of tips, insiderinformation, stories, and proven secrets of success. Even if
you'verun your own business for years, this handy guide keeps you up todate on
the latest business and tech trends. This ThirdEdition includes entirely new
chapters devoted to social media,mobility and apps, and new trends in online
discounting and groupbuying that are vital to small business owners everywhere.
New chapters include: How to use Facebook, Twitter, and other social media tools
toengage customers and potential stakeholders How to generate leads and win
strategic partnerships withLinkedIn How to employ videos and YouTube to further
your brand What you need to know about Groupon and group discountbuying What
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mobile marketing can do for your business Give your small business its best shot
by understanding the bestand latest small business strategies, especially in
thistransformative and volatile period. The Small Business Bibleoffers every bit of
information you'll need to know to succeed.

The Anticipatory Organization
ROAD TEST YOUR IDEA BEFORE YOU LAUNCH YOUR LEAN START-UP Thinking about
starting a new business? Stop! Is there a genuine market for your idea? Do you
really want to compete in that industry? Are you the right person to pursue it? No
matter how talented you are or how much capital you have, if you’re pursuing a
fundamentally flawed opportunity then you’re heading for failure. So before you
launch your lean start-up, take your idea for a test drive and make sure it has a
fighting chance of working. Now in its fifth edition, The New Business Road Test is
the essential handbook for anyone wanting to launch a start-up. The new and fully
updated case studies – Ella's Kitchen, Whole Foods, eBay and more – and ‘seven
domains’ framework will help you avoid impending disaster and enhance your
chances of achieving your entrepreneurial dreams. This book will help you answer
the live-or-die questions: · Are the market and industry attractive? · Does the
opportunity offer both customer benefits as well as competitive and economic
sustainability? · Can you deliver the results you seek? The accompanying app
(available on iTunes and Android) makes it easy to assemble all the evidence you
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need for your road test, wherever you are. www.newbusinessroadtest.com

The Theory and Practice of Change Management
Social enterprises are dynamic businesses with a conscience working in the UK and
internationally to deliver lasting social and environmental change. Well known
social enterprises include Cafedirect, The Big Issue, The Co-operative Group, the
Eden Project and Jamie Oliver's Fifteen, but there are thousands more operating in
a wide range of industries from farmers' markets and recycling companies to
transport providers and childcare. Key features include: • Real-world case studies
and mini-examples demonstrate the realities of creating and running a social
enterprise • Quotations from active social entrepreneurs reveal the challenges and
inspirations specific to this area of the economy • Clearly defines social ventures
and their role in societies and economies • A companion website featuring weblinks and support materials This landmark text considers how a social enterprise
can sustain and develop its activities, and compares the way we measure success
in social organizations to other forms of business. Social Enterprise is an ideal
resource for all students and entrepreneurs who want to make business and
society better. Companion Website: http://www.palgrave.com/business/martin/

Experiential Learning for Entrepreneurship
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This book will be an excellent primer for policy makers wishing to understand the
nature and contradictory significance of the underground economy and needing to
design suitably subtle policy responses to it. Roger Lee, Growth and Change The
Hidden Enterprise Culture is a top pick for any economist or academician
interested in this field, as well as for any underground entrepreneur who wants to
make their enterprise lawful with the fewest possible legal complications. Midwest
Book Review Strongly recommended for policy makers and students of business.
Global Business Review Portraying how entrepreneurs often start out conducting
some or all of their trade on an off-the-books basis and how many continue to do
so once they become established, this book provides the first detailed account of
the vast and ubiquitous hidden enterprise culture existing in the interstices of
western economies. Until now, the role of the underground economy in enterprise
creation, entrepreneurship and small business development has been largely
ignored despite its widespread prevalence and importance. In contrast to much of
the previous literature that views the underground economy as low-paid,
exploitative sweatshop work that should be deterred, this book takes a fresh, more
positive perspective that considers the underground economy as a hidden
enterprise culture. Colin C. Williams prescribes the means by which western
governments can best harness this hidden culture of enterprise. He outlines
detailed policy initiatives that seek to assist business ventures in setting up on a
formal footing, and aim to encourage underground enterprises and entrepreneurs
to make the transition into the realm of legitimacy. This book provides a lucid
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guide as to how the hidden culture of enterprise can be brought into the open. As
such, it will prove invaluable to a wide-ranging audience including scholars and
students of business studies, entrepreneurship, management, economics and
regional science.

Small Business and Entrepreneurship
Small businesses are the backbone of the tourism and hospitality industry and,
depending on which statistics one uses, represent somewhere between 75 to 95
percent of all firms globally in this sector. The number of entrepreneurs has
dramatically and uniformly increased globally over the last ten years. Divided into
four sections, Entrepreneurship and Small Business Management in the Hospitality
Industry takes an intuitive step-bystep progression through each stage of the
entrepreneurial process: context, theoretical perspectives and definitions; Concept
to reality; The business plan; Growth and the future. Ideal for students at any level,
the chapters of this book invite you to ponder upon your reading through a series
of ‘reflective practice’ activities. These, along with case studies, clearly defined
chapter objectives, reflections, role-play activities and experiential exercises, allow
you to both think actively about themes, concepts and issues and then apply them
to a number of suggested scenarios. Perfect preparation for the up-and-coming
entrepreneur!
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Quantitative Methods
Entrepreneurship and Small Firms
The authors present core concepts of entrepreneurship in an easy-to-follow, logical
sequence. Starting with basic definitions and an overarching conceptual framework
in Part I, the book then addresses topics pertaining to Venture Initiation (Part II),
Venture Management (Part III), and Venture Development (Part IV). Each chapter
contains a case study in which a real-life entrepreneur, who confronts the issues of
growth and competition, is followed. Venture initiation and development are key
components of this book. Entrepreneurship has all the standard features that
entrepreneurs-in-training need. The book's strength, however, lies in the clear,
straightforward, and logical manner in which the various topics within this complex
subject are presented. The book also includes learning objectives, outlines, terms,
and review questions.

PEOPLE, MANAGEMENT AND ORGANIZATIONS
Entrepreneurial Marketing for SMEs contextualizes the practice of marketing
amongst SMEs, and critically discusses major issues of Entrepreneurial Marketing
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with a relevant and up-to-date academic body of knowledge.

Entrepreneurial Confessions
In this holistic and practical introduction to Entrepreneurship & Small Business,
Paul Burns takes a life-cycle view of a business, arming students with a
comprehensive understanding of the many stages and forms of entrepreneurship.
The book unpicks exactly what makes an entrepreneur, what motivates them, how
they manage and lead, and how their characteristics help shape the businesses
they run. What's new for this edition? - Updated international case studies from
entrepreneurs and small businesses, ranging from Oman to Australia (see list
below for more details) - First-hand, detailed stories from real-life entrepreneurs in
brand new Meet the Entrepreneur video case studies - Exploration of the growing
importance of social and civic enterprise and hot topics such as effectuation and
lean entrepreneurship - Rich multimedia content in the form of additional teaching
and learning resources on the companion website This market-leading book offers
a truly global selection of case studies: - 97 cases from across Europe - 22 cases
from the U.S. - 9 cases from Far Asia - 7 cases from the Middle East - 6 cases from
Southern Asia - 6 cases from Australia

Management and Organization 2e EBOOK
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The secret to sustainable competitive advantage for large organizations in the
changing business environment is not simply lowering costs or restructuring for
efficiency. Companies need to be adaptable, flexible, speedy, creative, innovative
and opportunistic. In short, they need to act in an entrepreneurial manner.
Corporate Entrepreneurship is about the ability of a large organization to make the
most of commercial opportunities, to innovate, to do things differently. It is about
developing an organizational and strategic capability to not just manage change,
but to embrace and action it. Paul Burns' innovative text considers the personal
qualities of successful entrepreneurs and the manner in which they do business.
He then demonstrates how these qualities can be replicated to form an
organizational architecture that encourages entrepreneurship at all levels within a
company. Corporate Entrepreneurship pulls together many themes (from
leadership, culture, creativity, innovation, strategy, and marketing) in a coherent
and accessible form.

New Venture Creation
Entrepreneurship& Small Business examines how firms develop from start-up, both
tracing growth and exploring failure. It studies entrepreneurs - what motivates
them, how they manage and lead, and how certain defining characteristics they
possess can help shape the businesses they run. The book outlines good
management practice for students and encourages and develops entrepreneurial
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skills. Clearly structured and accessibly presented, the comprehensive coverage
includes accounting control and decision-making, as well as chapters on family
businesses, corporate, international and social entrepreneurship. Case insights,
long case studies and discussion scenarios are used to practically demonstrate
how concepts are implemented in successful small and growing companies. Burns'
text is ideal for undergraduates, MBA students, and students taking specialist
postgraduate modules on Entrepreneurship, Enterprise, Small Business
Management and New Venture Creation within business and management courses.

Technology Entrepreneurship
Sun Tzu's ancient The Art of War has inspired military, political, and business
leaders across the world with its brilliant strategies for prevailing against
opponents. At the core of this classic treatise is the message that sledgehammer
approaches can backfire, and size alone does not guarantee wins. Strategy,
positioning, planning, leadership--all play equally significant roles, making Sun
Tzu's teachings perfect for small business owners and entrepreneurs entrenched in
fierce competition for customers, market share, talent . . . for their very survival.
The Art of War for Small Business is the first book to apply Sun Tzu's wisdom to the
small business arena. Featuring inspiring examples of entrepreneurial success, the
book's 12 timeless lessons reveal how to: Choose the right ground for your battles
Prepare without falling prey to paralysis Leverage strengths while overcoming
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limitations Strike competitors' weakest points and seize every opportunity Focus
priorities and resources on conquering key challenges Go where the enemy is not
Build and leverage strategic alliances Big companies may deploy overwhelming
forces, but small companies can outsmart, outmaneuver, and outstrategize larger
adversaries to capture crucial sectors, serve unmet needs, and emerge victorious.

Entrepreneurship and Small Business Management
Corporate Entrepreneurship
This text follows and succeeds the second edition of Small Business and
Entrepreneurship by Paul Burns and the late Jim Dewhurst. It combines a
theoretical management perspective with a practical how to element. Boxed minicases, a step-by-step guide to producing a business plan and full length case
studies provide practical application. This text has been written for final year
undergraduates and MBA/postgraduate business students taking small business or
entrepreneurship modules.

New Venture Management
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Brings together contributors from different disciplinary backgrounds within the
business field to employ various methodologies to study the phenomenon of
entrepreneurship. Presenting empirical research on myriad entrepreneurship topics
in Europe, this volume is intended for those who have a specific interest in
entrepreneurship.

Essential Operations Management
Integrating theory and practice, this book provides students with the knowledge,
skills and practical approaches needed to deal with the challenges involved in
managing, commercialising and marketing technological innovation and new
business development.

Entrepreneurship and Small Business
The small business is an often underestimated asset of both the modern economy
and the commercial workforce. Those employed by small businesses make up a
large percentage of both the U.S. and Canadian populations, and with the internet
and other technologies connecting us like never before, the opportunity is present
for even the smallest company to reach a global scale. Strategic Utilization of
Information Systems in Small Business explores the possibilities not just in
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expanding a business, but in assisting a business in meeting its full potential, no
matter its size. Including a variety of perspectives on what it means to be a small
business and how to bring that business to maturity, this book is an essential
reference source for small business owners, managers, and employees, as well as
students, researchers, and aspiring entrepreneurs. This publication features
chapters on the different aspects of management processes, e-commerce, and ebusinesses, including the characteristics of a smart entrepreneur, success vs.
failure, longevity, technology adoption, the types of different information systems
and how to implement them, data and decision making, theories for investigating
small businesses, business strategy, and competitive advantage.

Essentials of Entrepreneurship and Small Business
Management
SMALL BUSINESS MANAGEMENT provides a balanced introduction to both
entrepreneurship and small business management, with a focus on achieving and
maintaining a sustainable competitive advantage as a small organization. Current
issues, including global opportunities, service, quality and technology, are
highlighted throughout the text. Important Notice: Media content referenced within
the product description or the product text may not be available in the ebook
version.
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Entrepreneurship and Small Business
Within mainstream scholarship, it’s assumed without question that
entrepreneurship and entrepreneurship education are desirable and positive
economic activities. Drawing on a wide range of theoretical approaches and
political-philosophical perspectives, critical entrepreneurship studies has emerged
to ask the questions which this assumption obscures. Students of entrepreneurship
need to understand why and how entrepreneurship is seen as a moral force which
can solve social problems or protect the environment, or even to tackle political
problems. It is time to evaluate how such contributions and insights have entered
our classrooms. How much – if any – critical discussion and insight enters our
classrooms? How do we change when students demand to be taught "how to do
it", not to be critical or reflexive? If educators are to bring alternative perspectives
into the classroom, it will entail a new way of thinking. There is a need to share
ideas and practical approaches, and that is what the contributions to this volume
aim to do and to illuminate new ways forward in entrepreneurship education.

Accounting for the Numberphobic
This is the eBook of the printed book and may not include any media, website
access codes, or print supplements that may come packaged with the bound book.
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Written by award-winning experts, Steve Mariotti and Caroline Glackin,
Entrepreneurship and Small Business Management presents complex economic,
financial and business concepts in a manner easily understood by a variety of
students. Based on a proven curriculum from the Network for Teaching
Entrepreneurship (NFTE), it is organized to follow the life-cycle of an
entrepreneurial venture–from concept through implementation to harvesting or
replication. Filled with examples from a broad range of industries, it moves further
into the entrepreneurial process–discussing the business plan and also the unique
aspects of managing and growing entrepreneurial ventures and small businesses.

Introduction to Business
For courses in small business management, entrepreneurship, new venture
creation, and new venture management, this title provides a useful tool for the
next generation of entrepreneurs. It aims to enable students to master the most
essential and critical issues involved in starting and managing a successful new
business venture.

Corporate Entrepreneurship and Innovation
Written by a highly regarded expert on entrepreneurship, this bestselling textbook
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provides an engaging and comprehensive overview of corporate entrepreneurship.
Now in its fourth edition and fully revised throughout, this accessible text is
structured in four key parts that cover everything a student needs to know about
the topic. After an initial consideration of what constitutes corporate
entrepreneurship and innovation, the author then guides students through the four
pillars of entrepreneurial architecture: culture, structure, leadership and strategy.
The third section focusses on the entrepreneurial mind-set, including how to
encourage creativity, business ideas and developing concepts. Finally, the book
draws attention to corporate venturing, examining venture teams, intrapreneurs,
market development and the role of shareholder value. It is no longer sufficient for
businesses to grow simply by cutting costs and taking over competitors. To
achieve true success, organisations must avoid an ageing product or service
portfolio to bring new, innovative ideas to market. Corporate entrepreneurship is
inherently risky and therefore requires a fresh approach to strategy. The approach
Paul Burns offers will successfully overcome barriers to launching new ideas,
internal challenges of managing creativity and show how to foster an
entrepreneurial culture. This is the go-to textbook for all students studying
Corporate Entrepreneurship, Intrapreneurship or Corporate Venturing at
undergraduate, postgraduate or MBA level. The book is also essential reading for
courses on Strategic Entrepreneurship and Innovation.

Revitalizing Entrepreneurship Education
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The Small Business Bible
A concise and practical introduction to OM examining tasks and challenges faced
by operations managers, featuring new video interviews with businesspeople
showing how 'key ideas' from the text work in the real world, as well as a range of
engaging case studies from global organizations.

The New Business Road Test
Extensively revised for the second edition, this popular text deals with the
problems and issues facing entrepreneurs and small business in the modern era.

Empirical entrepreneurship in Europe
A core textbook for creating a successful business plan which looks at everything a
budding entrepreneur needs to consider to have the best chance of launching a
successful new venture. It is a very practical text and progressively builds a
roadmap towards the creation of an effective business plan.

Entrepreneurial Marketing for SMEs
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Why do so many business owners dread looking at the numbers? They make
excuses…They don’t have time…That’s what the accountant is for.But the simple
truth is that no one else will ever be as invested in their company as they are—and
they need to take control. As a small-business owner, financial statements are your
most important tools—and if you don’t know how to read them and understand
their implications, you cannot possibly steer your business successfully. Accounting
for the Numberphobic demystifies your company’s financial dashboard: the Net
Income Statement, Cash Flow Statement, and Balance Sheet. The book explains in
plain English how each measurement reflects the overall health of your
business—and impacts your decisions. You will discover: How your Net Income
Statement is the key to growing your profits • How to identify the break-even point
that means your business is self-sustaining • Real-world advice on measuring and
increasing cash flow • What the Balance Sheet reveals about your company’s
worth • And more Illustrated with case studies and packed with practical action
steps, this indispensable guide will put your business on the path to profitability in
no time.

Small Business Management: Entrepreneurship and Beyond
"This book got its start with a simple question from my mother, "What is the
difference between what you teach and what your father did for a living?" We were
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sitting shiva (which is the ancient Jewish tradition of mourning), in this case after
the death of my father, a Polish immigrant to the United States who had been a
small business owner for almost 50 years at the time of his death in 2003"--

How to be an Entrepreneur and Keep Your Sanity
Technology-driven change is accelerating at an exponential rate, but moving fast
in the wrong direction will only get you into trouble faster! Reacting to problems
and digital disruptions, no matter how agile you and your organization are, is no
longer good enough. The Anticipatory Organization teaches you how to separate
the Hard Trends that will happen, from the Soft Trends that might happen, allowing
you to jump ahead with low risk and the confidence certainty can provide.
Accelerate innovation and actively shape the future—before someone else does it
for you! Digital transformation has divided us all into two camps: the disruptor and
the disrupted. The Anticipatory Organization gives you the tools you need to see
disruption before it happens, allowing you to turn change into advantage. In The
Anticipatory Organization, Burrus shows us that the future is far more certain than
we realize, and finding certainty in an uncertain world provides a big advantage for
those who know how and where to look for it. Inspired by the dramatic results that
organizations are experiencing from his award-winning learning system, The
Anticipatory Organization offers a comprehensive way to identify game-changing
opportunities. Using the principles of this proven model, you will learn how to
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elevate planning, accelerate innovation, and transform results by pinpointing and
acting upon enormous opportunities waiting to be discovered. Readers will learn
how to: • Separate the Hard Trends that will happen from the Soft Trends that
might happen • Anticipate disruptions, problems, and game-changing
opportunities • Identify and pre-solve predictable problems • Accelerate innovation
(both everyday innovation and exponential innovation) • Pinpoint and act upon
enormous untapped opportunities • Skip problems and barriers to succeed faster

The Art of War for Small Business
This topical new book provides an illuminating overview of enterprise education,
and poses the question as to whether current establishments have adequate
systems in place to prepare students for the world of work. Addressing the
increasing need for graduates with practical skills and expertise in the labour
market, this collection of insightful chapters analyses the opportunities that are
available for aspiring entrepreneurs to develop enterprise skills and experience key
aspects of starting and running a business, whilst in a supported environment such
as an educational program or incubator scheme. With comprehensive discussion of
higher education initiatives and empirical examples of experiential learning in the
workplace, this book is an important and timely read for those researching
business enterprise, entrepreneurship and higher education more generally.
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Social Enterprise
Business startup advice from the former president of the Ewing Marion Kaufmann
Foundation and cofounder of Global Entrepreneurship Week and StartUp America,
this “thoughtful study of ‘how businesses really start, grow, and prosper’dispels
quite a few business myths along the way” (Publishers Weekly). Carl Schramm, the
man described by The Economist as “The Evangelist of Entrepreneurship,” has
written a myth-busting guide packed with tools and techniques to help you get
your big idea off the ground. Schramm believes that entrepreneurship has been
misrepresented by the media, business books, university programs, and MBA
courses. For example, despite the emphasis on the business plan in most business
schools, some of the most successful companies in history—Apple, Microsoft,
Google, Facebook, and hundreds of others—achieved success before they ever had
a business plan. Burn the Business Plan punctures the myth of the cool, tech-savvy
twenty-something entrepreneur with nothing to lose and venture capital to burn. In
fact most people who start businesses are juggling careers and mortgages just like
you. The average entrepreneur is actually thirty-nine years old, and the success
rate of entrepreneurs over forty is five times higher than that of those under age
thirty. Entrepreneurs who come out of the corporate world often have discovered a
need for a product or service and have valuable contacts to help them get started.
Filled with stories of successful entrepreneurs who drew on real-life experience
rather than academic coursework, Burn the Business Plan is the guide to starting
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and running a business that will actually work for the rest of us.
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